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and before they know it they have gone to the
place we are advertising."
Once Mr. Hirai was a namwa-busbi-katari, or
professional story-teller. "This is the same idea
but much better because now I get out among my
audience instead of waiting for them to gather
around me* Chindonya work is more healthy too.
I always get good exercise and fresh air. I chang-
ed my profession about ten years ago. Chindonya
have been in existence for about twenty years.
In the Kwansai they call them fo^aiya. When I
started in the profession, foreign1 style costumes
like the one I have, on were just beginning to be
used/* he recalled, as he adjusted his attractive
purple and green trousers which contrasted
superbly with his red and gold shirt. "Before that
they only had Japanese costumes, wildly coloured."
So successful has Mr. Hirai become during the
past ten years that he is now a teacher of other
itinerant advertisers. At present he has eight
pupils whom he assists in getting appropriate
noises out of drums, clarinets, trumpets, samsm
and other instruments. "We use mainly foreign
instruments in this business because fbiwkwya
came to the fore just after silent films changed
over to talking pictures. A lot of theatre musi-
cians were thrown out of work and many of them